
14Las Vegas is host to 40 Million visitors every year. 
 
24Strip Las Vegas Magazine reaches over 225,000 adult consumers each month. 
 
34 Strip Las Vegas is the las Vegas buyer’s source for adult oriented services and products.

44Strip Las Vegas Magazine is the premiere source to reach these consumers.  We’re the 
     ONLY upscale magazine dedicated to the “adult pleasures” Las Vegas has to offer! 

54The average consumer spends more than $1,600 per Vegas stay – and they read our magazine.

64People will pay for pleasure – vacationing in Sin City means spending discretionary income! 
 
74Every major adult club, service, performer and show have appeared in Strip Las Vegas Magazine.

84Vegas tourists are in the “mindset” of fun…and will buy products and services geared to 		          
      enjoying their stay.  Cost is secondary.

94Strip Las Vegas Magazine is the ONLY upscale, glossy adult magazine serving 
      the Entertainment Capital of the World.

104Strip Las Vegas Magazine is celebrating 6 years of staying power.

114Strip Las Vegas Magazine features exclusive photo shoots and original editorial – 
       so your ads appear in a beautiful, upscale package.
 
124Our all-inclusive Marketing Program can provide print issue distribution; 
       website and banner exposure; StripLV TV commercial spots; special inserts; 
       editorial coverage; local Vegas Strip apps and more.
 
134Our team is dedicated to your needs. 
     

STR I P  LAS  V EG AS

Strip Las Vegas Reaches the Consumer Who’s Looking to Buy Your Products 

13 REASONS WHY STRIP LAS VEGAS SHOULD BE YOUR MARKETING PARTNER 
It’s Not CalleD “The World’s Adult Playground” For Nothing 

SLV MED IA ,  L LC  1 1 7 0 0  Wes t  Char l e s ton  B l v d .  # 1 7 0 -3 4 5  LAS  VE GAS ,  NEV ADA  8 9 1 3 5   ( 7 0 2 )  8 2 4 -7 8 2 2  O FF ICE  
( 7 0 2 )  6 4 5 -5 6 6 8  FAX   WWW.SLVME D IALLC.CO M  FOR  ADV E RT I S ING RATES  CO NTACT   s cot t . s @ s l v med i a l l c .com

*Data source and statistics LVCVA

W H Y  S T R I P  L A S  V E G A S ?



SLVMEDIA
d i rec t l y  ta rget s  the  1 8 -6 0 
y ear -o l d  b y  p rov i d i ng  content 
u s i ng  a l l  fo rms  o f  med i a :  p r i n t , 
d i g i ta l ,  mob i l e ,  te l ev i s i on ,  and 
In te rnet ;   c rea t i ng  m i l l i on s  o f 
un i que  i mp res s i ons  month l y  fo r 
i t s  adv e r t i s e r s .

STR IP  LAS  VEGA S  MA G A Z IN E
ta rget s  a du l t  cons umer s 
i n te re s ted  i n  the  s exy  s i de  o f 
La s  Vegas ,  d i rec t l y  marke t i ng 
to  the  cons umer  w i th  a  p r i n ted 
p ub l i ca t i on ,  d i g i ta l l y  w i th  the 
f ree  on l i ne  v e r s i on  o f  the 
ma ga z i ne ,  ema i l s ,  tex t 
mes s ag i ng ,  i n te rne t  commer -
c i a l s ,  and  v i ra l  marke t i ng  on 
s oc i a l  ne twork i ng  s i te s . 
SL V MEDIA  owns  and  opera tes 
hundreds  o f  Web  s i te s ,  d r i v i ng 
t ra f f i c  to  op t i m i ze  i t s 
adv e r t i s e r s ’  expos u re  a nd 
i mp res s i ons .

SLVMEDIA  CO NSULTANTS

STR IP LV .COM
i s  the  f l a gs h i p  s i te  tha t  op ens 
the  f l oodgates  fo r  the  S TR IP 
L AS  VEGAS  a dv e r t i s e r .  S TR IP LV .
COM  fea tu res  ALL  ACCE S S , 
s howcas i ng  V egas  n i gh t l i fe  the 
way  tha t  on l y  STR IP  LAS  VE G AS 
can .  SLVMEDIA -owned Web 
s i te s  rece i v e  more  tha n  7 5 0 ,0 0 0 
un i que  v i s i to r s  p e r  month .

STR IP LVTV 
fea tu res  s n i p p et  i n te rv i ews , 
b eh i nd- the - s cenes  foo tage 
f rom p hoto  s hoot s  and  f i l ms , 
c l ub -hopp i ng ,  a nd  more . 

STR IP  LAS  VEGAS  MAGAZ INE  s i nce  i ncep t i on  i n  2 0 0 6  ha s 
b een  known fo r  i t s  b rea th ta k i ng l y  b eaut i fu l  p hotog rap hy , 
comp rehens i v e  en te r ta i nment  i n fo rmat i on ,  i n -depth 
i n te rv i ews  and  fea tu res ,  s how and  mus i c  rev i ews ,  s ex 
adv i ce ,  and  featu res  on  men’ s  hea l th ,  gou rmet  cu i s i ne , 
s p i r i t s ,  and  more .

STR IP  LAS  VEGAS  i s  a  n i che-d r i v en  b out i que  magaz i ne  w i th 
t rue  pas s -a l ong  reader s h i p ,  a l ong  w i th  a  l oy a l  s ubs c r i be r 
b as e  fu l l  o f  “co l l ec to r s ”  o f  ha rd  cop i es  o f  the  magaz i ne . 
The  p r i n t  v e r s i on  i s  d i s t r i b u ted  FREE  i n  Las  V egas  a t  c l ub s , 
re s tau ra nt s ,  b out i q ues ,  ta t too  s hops  a nd  gent l emen’ s 
c l ubs ,  and  a t  s e l ec t  magaz i ne  re ta i l e r s  a c ros s  the 
count ry .   The  d i g i ta l  v e r s i on  o f  STR IP  LAS  VEGAS  i s 
d i s t r i b u ted  f ree  v i a  the  In te rne t  and  e -ma i l ,  a l ong  w i th 
fea tu re  p op-out  a ds ,  coupons ,  and  l i nk s  to  a l l  ou r 
adv e r t i s e r s ’  Web s i te s .

SLVMEDIA  d r i v es  adv e r t i s e r s ’  mes s ages  th rough 
v i ra l  ma rke t i ng  on  s oc i a l  ne twork i ng  s i te s  s uch  as 
Facebook ,  MySpa ce,  and  Tw i t te r ,  w i th  a n  i nc red i b l e  1 0 % 
feedb ack  re s p ons e  p e r  i nv i ta t i on  o r  b u l l e t i n .  
Le t  S LVMEDIA  become you r  marke t ing  pa r tne r  and  d r i ve 
bus iness  to  you  and  you r  company  w i th  ou r  ta rge ted 
emai l  b las t s ,  tex t  message  b las t s ,  banner  adve r t i s i ng  on 
the  In te rne t ,  and  banner  adve r t i s i ng  and  p roduc t  rev iews 
on  S TR IP LVTV .



S t r ip  Las  Vegas  reader s 
a re  m a le  an d  fem a le  e igh teen 

to  s i x ty  y ea r -o lds ,  f rom  eve ry  co rne r 
o f  t h e  Un i ted  S ta tes ,  an d  n ear ly  eve ry  coun t ry 

i n  th e  wor ld .   Th i s  u n iqu e  cu l tu ra l  m ix  i s  t he  bedrock 
o f  Las  Vegas .  W i th  v i s ion  an d  robu s t  en e rgy  be f i t t i ng  one  o f 

t he  fas tes t  g row in g  c i t i e s  i n  t h e  U . S .  an d  a  top  tou r i s t  des t i na t ion 
fo r  t he  w or ld ,  ou r  m agaz in e  em braces  th e  adu l t  s ide  o f  Las  Vegas .
Ou r  reader  i s  a  m ot i v a ted  spen der  wh en  i t  com es  to  adu l t 
en te r ta in m en t ,  t rav e l ,  sh opp in g ,  d in in g ,  re so r t s ,  an d  b ig  t icke t
consum er  goods .  S t r ip  Las  Vegas  reader s  a re  soph i s t ica ted ,  upsca le 
p ro fes s ion a l s  w i th  dy n am ic  in te res t s 
and  a  l u s t  fo r  l i f e !

F INCR EASE  B R AND  R ECOGNIT ION AND  AWARENESS
F REACH CONSU MER S  B EF OR E  T HEY  AR R IV E  IN  VEGAS
F IN T ER ACT IV E  CU ST OMER  F OR U MS
F MU LT I - MED IA  MAR KET ING PLAT F OR MS
F CL ICK- T HR OU GHS  AND  T R AF F IC  D R IV ING
F DIR ECT LY  T AR GET  T HE  CONSU MER  T HAT ’ S  LOOKING     	
      FO R  WHAT  YOU  SEL L
F DIGI T AL  COU PONS  AND  D ISCOU NT S ,  W I T H  D IRECT   		
      PO P- U P  AD S  AND /OR  L INKS  T O  YOU R  WEB  S I T ES
F DIRECT  MAR KET ING AT  EV ENT S  AND  PR OMOT IONS
	

W H Y  S T R I P  L A S  V E G A S ?

.

REACH OVER 
ONE MILLION
CONSUMERS
EACH MONTH!

SLVMEDIA
provides its advertisers an 
extremely focused and 
efficient media buy. 
Targeting adult readers 
18-60 who have an 
insatiable appetite for 
Las Vegas, the magazine 
provides a multimedia 
marketing attack, utilizing 
print, Internet, television, 
direct streaming, 
email blasts, text blasts, 
and direct marketing at 
events and promotions.

Fact:
50% of consumers are 
obtaining their media 
online via streaming 
television stations, 
reading e-mags and 
listening to music;  all of 
this via the Internet and 
mobile technologies.  
Strip Las Vegas has been 
on the cutting-edge of 
this technology since our 
inception in January 2006, 
and is gaining a stronger 
foothold on the market 
share everyday.



STR IP L V
EVENTS

a g rea t  wa y  to  c rea te 
b rand  awarenes s , 
i nc reas e  rev enue , 

and  ga i n  new 
cus tomer s

PREV IOUS  S L V  EV ENT S
STR I PLV  5  YE AR  ANNIV ERSARY  PARTY

FE B RUARY  2 0 1 1  CO V ER  G IRL  PARTY

O FF IC IAL  AV N AWARDS  AFTER  PARTY

O FF IC IAL  AV N OPEN ING N IGH T  PARTY

B LO ND E SH ELL  AWARDS

V EGAS  AD ULT  CLUB  AWARD S

STR IPLV  CYB ER  G IRL  O F  THE  MO NTH

B O O B S  OR  B UST

S TR I P  LAS  V EG AS  CO V ER  G IRL  PARTY

STR IPPE R  KARAOKE

STR IP  LAS  V E GAS  XXX-MAS  PARTY

TAO  B EACH

SPONSORSH IP 
OPPORTUNI T I ES
AV A I L ABLE  FOR

EV ENTS
LET  US  CU ST OMIZE 

A  M ARKET ING PL AN
SPECIF ICAL L Y  F OR
YOUR  COMPANY

NEEDS  AND 
BUDG ET !

S T R IP  LAS  VEGAS  
F 

Reader s  a re  6 6 % ma l e  a nd 
3 4 % fema l e  ages  1 8 -6 0 
w i th  an  av e rage
i ncome o f  $ 5 2 ,4 0 0
Sub s c r i b e r s  a re  na t i onw i de
The  on l y  nat i ona l l y  d i s t r i b u ted  adu l t  ma gaz i ne 
i n  and  ab out  La s  Vegas

Av a i l ab l e  f ree  d i g i ta l l y  ev e ry  month  v i a  the 
In te rne t 

P r i n t  ed i t i on  av a i l ab l e  v i a  s ubs c r i p t i on  and 
f ree  i n  l ocat i ons  i n  Las  V egas

In te rnet  p enet ra t i on  and  t ra f f i c  bu i l de r  w i th 
1 0 0 ’ s  o f  Web s i te s  fo r  i mp res s i ons  a nd  un i que 
v i ews

Mu l t i med i a  ma rke t  and  one- s top  s hop p i ng  fo r 
a l l  you r  adv e r t i s i ng  and  p romot i ona l  needs
 

SLVMEDIA ,  L LC
11700  Wes t  Char les t on  B l vd .  #170-345 

LAS  VEGAS ,  NE V AD A  89135
(702 )  824-7822  OF F ICE

(702 )  645-5668  F AX
WWW.SLVMED IALLC .COM

FOR  ADVERT I S ING RATES  CONTACT
sco t t . s@s l vme d ia l lc .com



2011  
ADVERTISING RATES

AD SIZE				    OPEN		   3X		  6X	        12X	

FULL PAGE				    3500		    3150	 	 2975	        2500

1/2 PAGE				    2000		    1800		 1700	        1500

1/4 PAGE			             1250		    1125		 1062	          900

DOUBLE TRUCK SPREAD 		  5500		    4950	          4675	        4000

BUSINESS CARD 3.5” X 2”		   825		      745	 	   700	          650

BACK COVER			   5500		    4950		 4675	        4000

INSIDE COVER	  		  5000		    4500		 4250	        3500

INSIDE BACK COVER		  5000		    4500	 	 4250	        3500

BANNER ADS
728 X 90				       400		        360		    340		  300

160 X 317				       300		        270		    255		  225

200 X 74				       175		        157		     149		  140

243 X 184				       125		        112		     107		  100

160 X 89				       175		        157		     149		  140

708 X 400				       200		        180		     170		  155

468 X 60				       150		        135		     127		  120

STRIPLV TV BANNER AD		     350		        315		     300		  275

All ad pricing is per month, billed monthly. Discounts available for full contract payments. 
Please inquire for a custom quote for Internet, e-mail, text message, and viral marketing promotions.

STRIP LAS VEGAS



ADVERTISING SUBMISSION SPECIFICATIONS 
 
 
 
Mechanical Specifications: 
Ad Sizes Available (in inches) Width Length 
Full Page Trim Size 8.386 X 10.866 
2 Page Spread Bleed* 17.272 X 11.116 
Full Page Bleed (includes .125 bleed) 8.636 X 11.116 
Full Page Non-Bleed (live area) 7.423 X 9.6 
½ Page Horizontal no Bleed 7.41 X 4.77 
½ Page Vertical no Bleed 3.853 X 9.60 
¼ Page no Bleed 3.853 X 4.783 
Business Card 3.5 X 2.0 
 
*Two page spreads must be provided in single-page format (two page files) 
Digital Files Required: 
All files must be preflighted prior to submission to assure that all components, including fonts, 
high-res images, and graphics are collected and free of corrupt files. Full page ads must be set 
up to trim size with 1/8” additional added beyond the trim for ads that bleed. 
 
Press: 
Strip Las Vegas Magazine covers are produced on a sheet-fed offset press. The text portion is 
produced on a web-offset press. A maximum composite density of 280% is recommended. Do 
not compensate for dot gain. Do not select a SWOP ink or paper color profile. The publisher 
cannot guarantee the reproduction quality of type smaller than 10 points or type reversed out of 
more than two colors. 
 
Images: 
300 dpi images will output to 150 Line Screen. 
Photoshop images must be saved as either an EPS, JPEG or TIFF. 
Additionally, 4/C and grayscale images must be scanned at 300 dpi. 
Bitmap images need to be scanned at 900 dpi. All Illustrator images must be saved as EPS and 
have all type converted to outlines. Please do not scale photos in InDesign or Quark. 
 
Fonts: 
All Printer and Screen fonts used in InDesign, Quark or Illustrator files must be included. 
Post Script Fonts Only. No True Type Fonts. 
For logos: convert all type to outline. 
 
PMS Colors: 
Please convert all designated PMS spot colors used in any application to CMYK in preparation 
for 4/C printing. 
 
Proofs: 
A SWOP-certified high resolution proof made from the exact files submitted is required to match 
color. The publisher cannot guarantee the reproduction quality of ads submitted without a 
SWOP-certified proof and/or not generated from the same files submitted. Otherwise, a color 
laser output or a black and white proof is absolutely required, and final color match will be 
determined by the publisher. 
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